GLOBAL IMPACT REVIEW
Monthly Business & Sustainability Magazine
March 2026 Issue — Pagination & Revenue Plan

Total Pages Proposed: 52 Pages
Editorial Pages: 40 Pages
Advertisement Pages: 12 Pages

1. Cover & Opening Section

Page No Content

1 Front Cover Page (Premium Advertisement / Issue Theme Visual)

2 Inside Front Cover Advertisement

3 Publisher's Information / Editorial Board

4 Table of Contents

5 Editor's Letter to Readers — Vision of Global Impact Review

6 Editorial Article — Global Development & 17 Sustainable Development Goals (SDGs)

2. Global Development & Sustainability Section

Page No Content

7-8 Feature Article: Understanding the 17 SDGs and Global Policy Directions
9-10 Livelihood Opportunities & Role of IFAD in Rural Development

11 Advertisement Page — Development Sector / CSR Partners

3. CSR & NGO Impact Section



Page No Content

12-13 CSR and NGO Partnership Models for Sustainable Development
14-15 NGO PR Story 1 — Grassroot Development Initiative

16—-17 NGO PR Story 2 — Rural Livelihood Transformation

18 Advertisement Page — NGO / CSR Partners

19-20 NGO PR Story 3 — Women Empowerment Initiative

21-22 NGO PR Story 4 — Climate Action / Environmental Conservation

4. Positive Impact & Social Change Section

Page No Content

23-24 Happy Movements — Positive Social Impact Stories / Image /Photo

25 Advertisement Page — Social Enterprises / Foundations

5. Agriculture, Forestry & Rural Innovation

Page No Content

2627 Top Agriculture Universities in India Supporting Sustainable Farming
& Top Forest Universities & Environmental Research Institutes

28, 29 & 30 Advertisement Page — Agriculture Equipment / Institutions

6. Innovation & Startup Ecosystem

Page No Content

31-32 DST Seed Funding — Government Support for Innovation & Startups
33-34 Horticulture Promotion — Opportunities for Rural Entrepreneurs

35 Advertisement Page — Startup / Agritech Companies



7. Special Knowledge & Data Section

Page No Content

36—37 Policy Watch — Government Schemes Supporting SDGs
38-39 Global Impact Data & Research Highlights

40 Advertisement Page — Development Agencies

8. Business & CSR Directory Section
Page No Content
41-43 CSR & NGO Directory (Featured Listings)

44 Advertisement Page — Institutional Partners

9. Closing Section
Page No Content

45-47 Partner Organizations / Membership Promotion / CSR Opportunities

48 Advertisement Page — Development Sector Branding
49 Advertisement Page — Full Page

50 Advertisement Page — Full Page

51 Advertisement Page — Full Page

52 Back Cover Advertisement (Premium Slot)

Potential Advertisers
e CSR Foundations
o Development Organizations

e Agriculture Universities



Agritech Startups

Horticulture Mission Agencies
Skill Development Institutions
Renewable Energy Companies
NGOs & Social Enterprises

Government Development Departments



